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Maximizing the traffic
on your blog

Publishers are increasingly expecting authors to blog in
connection with their books. These blogs can be a highly effective
marketing tool—if you can successfully attract readers. In order for your blog to
thrive, you need large numbers of engaged readers who follow, comment on, and
repost your content—which means you need to know how to maximize your traffic.
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TO FUBLISH from
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JOEL FRIEDLANDER

Joel Friedlander, veleran
blogger, and author of A
Self Publisher’s Companion

In a recent TAA audio conference entitled “Author Blogging: How to Attract
Readers”, Joel Friedlander, author of the highly successful blog 7he Book
Designer and an expert in maximizing blog traffic, shared the following advice:

B Offer compelling content. Readers browsing the blogosphere want content
that solves real problems and offers expert knowledge and advice. Writing
how-to articles, reviews of books or products related to your field, and tutorials
on relevant skills are great ways to lure readers in. Writing in an engaging,
accessible, and personable style will keep readers coming back for more.

B Create memorable headlines. Blog headlines tend to be weak, but it is
vital that they hook potential readers’ attention. “Headlines can make all
the difference,” Friedlander said. “My message is that the headline is worth
as much as the article itself, because if nobody is drawn in by the headline
they’re never going to read your great content.”

continued on page 6

Learning as we go:
Establishing a writing commumnity

By Alexandria Wolochuk, Ph.D., Professor of Education, Molloy College

In 2011 Pat Mason and | set out to
establish a TAA chapter writing com-
munity at Molloy College. Making the time
to come together during a semester to share our work
is an awesome task for many of us, but we try to
make it interesting for our colleagues by providing
writing sessions, newly published books, and re-
freshments. In addition, we have adopted various
useful mottoes—the best being “Less surfing and
more writing!”

Pat and I seek to provide opportunities to the writ-
ing group that would be the most beneficial to our

members. Recently what worked for us was to offer a
50 minute workshop on “Strategies to Improve Your
Writing,” We got off to a really great start with a group
of faculty representing nursing, theology and com-
munication who seemed eager to learn. The work-
shop was very interactive and the time was well spent.
We later asked ourselves, "what made it so

successful that participants asked for more time on
the evaluations?” After reflection we concluded that
one of the keys was that it was a fixed amount of time
(50 minutes) held in the morning before people

continued on page 4
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Contract

Q: 1f an author is transitioning from a con-
tributing author role to assuming the role of
a lead author, do they have to accept the
same contract conditions/stipulations that
were negotiated by the original authors?
ML: 1 see at least a couple of meanings to
your use of the term ‘a contributing author’,
each of which results in a different answer. If
you have been ‘contributing’ only to certain
elements (e.g., chapter summaries, or a partic-
ular supplement to the main text), but not to
the overall book, you may have entered into
what is designated a ‘work-made-for-hire’
(WMFH) agreement with your publisher. A
WMFH agreement requires the agreement be in
writing clearly stating that it is in fact a work-
made-for-hire agreement. A WMFH agreement
is quite different from an author/publisher
agreement (ah, but that’s another tale).

Not knowing the facts in this case, I set out
two possible scenarios to discuss issues that may
arise. The first assumes you have an existing
WMFH agreement, while the second assumes
you are subject to an existing authot/publisher
agreement.

First, if your existing agreement is a WMFH
agreement, you would not also be legally bound
by the author/publisher agreement signed
by the authors other than you. Legally you
would be starting from scratch regarding an
author/publisher agreement. The publisher

with attorney
Michael Lennie

might well want you to become a signatory to
the same author/publisher agreement previously
signed by the co-authors, but you are not
obliged to do so. While you don’t want to over-
play your hand, the fact you are not bound by the
existing author/publisher agreement affords an
opportunity for you to negotiate better terms.

In the second scenario, the designation
‘contributing author’ is used to mean said
author is an existing ‘co-author’ (not a WMFH)
and is transitioning into the lead author posi-
tion, and will thereafter continue to write new
editions with the remaining co-authors. In this
set of assumed facts you would already be a
signatory to an existing contract with the
publisher, and possibly an agreement with the
co-authors known as a ‘collaboration agree-
ment’. The collaboration agreement at a
minimum will set forth the respective duties of
all authors and specify their respective shares
of the royalty. If that split of duties and/or the
royalty split is to be modified, all coauthors
must sign an amendment to the collaboration
agreement. This is in addition to the amend-
ment to the author/publisher agreement.

In this instance, the existing contract with
the publisher is still in force, and changes to
that existing agreement will involve a contract
amendment negotiated between the new lead
author, the remaining co-authors and the
publisher. The new lead author should consult

Welcome Text Book and Academic
Authoring Conference Members

Pearson Education is pleased to be a sponsor
of the 26th annual TAA conference.

Be sure to visit us in the
Networking Hospitality Suite,
Thursday evening, June 20, 201 3.
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with the remaining coauthors so all coauthors
(including you) can approach the publisher
with one voice. In fact, part of what you want
to decide is who will be that one voice—one of
the authors or a professional representative. If
all authors do not decide on this ahead of time,
the publisher’s representative will use a ‘divide
and conquer’ approach that will result in an
amendment much less favorable to the authors.
At the least, in negotiating an amendment, the
new lead author and the remaining co-authors
will need to come to agreement as to how the
royalty pie is to be divided.

The publisher’s primary concern in these
negotiations to amend the author/publisher
agreement is to get the next edition out at a cost
that allows the project to make economic sense
to the publisher. Although there can be excep-
tions, the publisher has a certain amount of
money to spend on the authors, and does not
particularly care how the authors (both present
and past) agree to divide it up. The retiring
author(s) are likely to have a provision in their
contract that specifies the amount of their con-
tractual royalty they will receive once they stop
contributing. That amount is often 50% of their
pre-retirement royalty for the first such edition
in which they do not participate; 25% of their
pre-retirement royalty for the second such edi-
tion in which they do not participate; and
nothing for the third and subsequent editions in
which they do not participate, but they may have
negotiated a higher phase out royalty percent
than this.

If you know these existing terms, you can
easily figure out how much royalty is avail-
able to the remaining coauthors for redistrib-
ution. For example, if the current lead author
was receiving 50% of the total author royalty
and each of two coauthors was receiving 25%
(50% + 2x 25%=100%). Let’s assume the
retiring lead author’s agreement provides that
upon the lead author no longer participating
in the next edition, (s)he will receive 50% of
the royalty (s)he received when fully partici-
pating and in the second such edition in
which the former lead author is not partici-
pating, (s)he will receive 25% of the royalty
(s)he received when fully participating and
nothing thereafter. Further assuming the
total royalty paid by continued on page 6
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Michael Spiegler is a professor in
the Department of Psychology at
Providence College. A successful
textbook and academic author for
more than 40 years, he is the author of
16 textbooks, including Personality,
now in its 8th edition, and Contem-
porary Behavior Therapy, now in its
5th edition, both of which have been
groundbreaking as textbooks and in
redefining essential conceptual per-
spectives in their fields. Spiegler has
also authored a professional book,
14 book chapters, and 21 articles,
and has delivered more than 120
professional presentations.

As a sponsored presenter in TAAs
workshop program, Spiegler offers a
textbook authoring workshop entitled
Textbook Writing 101. Here he
shares some of his textbook writing
insights and tips.

TAA: How did you get started
writing textbooks?

Michael Spiegler: ‘The stimulus
that launched my textbook writing career was
an inquiry from a publisher’s sales rep about
writing a textbook in personality psychology.
Besides seeking textbook adoptions from
professors, sales reps are the primary source
of initially recruiting textbook authors. In my
case, the solicitation came indirectly. T was in
graduate school when a publisher’s sales rep
said to my dissertation advisor, ‘We are looking
for a new textbook in personality psychology
and wondered if you could recommend some-
one who might write it.” Typical of my advisor’s
bravado, he responded, ‘Do you want the best
person?” When the sales rep answered ‘of
course,” my advisor simply said, ‘You are
looking at him, but there is one proviso. I
need to write it with one of my graduate
students.” T was the graduate student he had
in mind, and T jumped at the chance. I en-
joyed writing and in my mind writing a book
was the ultimate in writing—but writing

a book was something that just a few very
talented (other) people did and therefore

not something that I ever expected to do. T
guess [ was wrong, and therein lies a lesson
for aspiring textbook authors: don’t under-
estimate what you are capable of doing.”

WWW.TAAONLINE.NET

Dr. Michael Spiegler, Professor of Psychology at Providence
College and author of numerous lextbooks including
Contemporary Behavior Therapy, Personality Strategies and
Issues and Contemporary Psychotherapies for a Diverse World.
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TAA: What is the first piece of ad-
vice you have for an academic who
is considering writing a textbook?
MS: “‘Know what you're getting into. Writing
a textbook is a challenging and rewarding
endeavor that involves a large investment of
time over an extended period. It is not for
everyone, and it is important to have an idea
about whether you possess the personal and
professional prerequisites for textbook writing,
have sound reasons for wanting to write a
textbook, and have a realistic picture of the
commitment in time and energy that it will
entail. Because of the importance of these
considerations, I typically begin my 7extbook
Writing 101 workshops by covering each of
them in some detail.”

TAA: In terms of starting a project,
what is your square one?

MS: “Get started. One of the advantages of
writing a book is that there is so much to write
and so many tasks to complete (e.g., finding
and reading resources, developing special
features, and creating illustrations). If you
are having trouble getting started—initially
or at any time in your writing—just choose a
section to draft or rewrite or a task to work on.”

TAA: What advice do you have
about the writing process in terms
of organization and scheduling?
IMS: “There are two types of organization—
ideas and resources—which must come in
that order. Begin with a clear picture of where

you are going and while working on the
details, always keep the big picture in mind
and where the pieces fit. Typically, the intro-
ductory chapter outlines what the reader can
expect to find in the book, which is why it has
to be finalized once all the other chapters
have been written. However, writing a prelimi-
nary draft of the introductory chapter at the
outset will focus your writing. This rough
draft is written knowing full well that the
contents of the book will change somewhat
(and maybe a lot) over the course of writing,
which is inevitable because writing a book is
an evolving process and product.

Once you know where you are going, you
will know what resources to gather (a task
students can help you with). The key to or-
ganizing resources is to have a system for
keeping track of them, knowing where to put
your hand or mouse on a given resource
when you need it. Also, if your textbook in-
cludes references, be sure you document the
citations as you make use of them rather
than waiting until the end, which inevitably
will lead to the vexing and sometimes unan-
swerable question: ‘Where did that idea or
quote come from?’

As for scheduling, the most important
rule is to set up uninterrupted and undis-
turbed writing times (not answering phone
calls, emails, and knocks on the door). Find
the time of day and length of writing periods
that work best for you. Write at least several
times a week—more frequent writing

continued on page 4
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Textbook writing 101 continued from page 3

periods keep up your momentum, continuity,
and trains of thought.”

TAA: What do you consider to be
the dos and don’ts of writing a
textbook proposal?
MS: “Do start with a clear vision of what
you want to write and how it is different and
better than existing texts. For the latter, make
honest comparisons with your book’s existing
competitors. Provide sufficient details (e.g.,
tentative table of contents with chapter titles
and major sections of each chapter) so that
the editor and reviewers can see more than a
vague idea of what your book will look like.
Sell the editor on your book project by de-
scribing its essence in a 30-second ‘sound
bite’ (50—100 words) that gets at what is
special/different and why it is needed. (Writing
such a ‘sound bite’ is one of the exercises I
use in my textbook writing workshops.) Let
your passion for the book come through in
your proposal. Make it interesting and fun to
read. Because of the importance of a textbook
proposal, it is a major topic in my textbook
writing workshops.

Don’t avoid my advice for the dos.”

TAA: Can you share some impor-
tant lessons you have learned?
MS: “Continue being open to learning
about textbook writing and improving your

writing in general. Not only have I been
writing textbooks for more than 40 years, but
for almost half that time I have been helping
others write good textbooks through workshops,
presentations, and courses. Still, T continue to
learn from other textbook writers (picking
their brains and looking at their textbooks to
get ideas for pedagogy, expression, and features)
as well as from the questions participants in
my workshops ask (as Anna in the ‘King and
I’ says, ‘by your pupils you’ll be taught’).

The rewards of textbook writing must come
from the process and not the end product.
Sure, it feels great to finally see your book in
print, but that source of satisfaction is hardly
sufficient to sustain you through years of
work that must be satisfying in themselves.”

TAA: What is your philosophy on
textbook pedagogy?

MS: “A textbook is first and foremost a
teaching tool, a learning resource for students.
The biggest challenge and what I find most
rewarding about textbook writing is translating
classroom teaching techniques into textbook
pedagogy. In fact, that is the topic of my dis-
cussion session at the 2013 TAA conference
this June in Reno. The session will examine
common classroom teaching techniques—
such as lecture, discussion, debate, Socratic
dialogue, and active learning exercises—and
explore how they can be adapted for a textbook.

The adaptations draw on one’s creativity—
thinking outside the box—and writing skills.
For example, it would seem that lecturing,
the most popular form of teaching in college
classrooms, would seamlessly adapt for a text-
book. Record a lecture, transcribe it, and,
voila, you have text for your book. Not so.
What is communicated in a lecture comes not
only from words but also from paralinguistic
cues such as tone, volume, and pacing as well
as a host of nonverbal cues such as facial
expressions and body language. Incorporat-
ing those critical communication variables
involves skillful writing. That challenge and
others will be discussed in my session in Reno.”

TAA: What do you value about
your TAA membership?

MS: “The opportunity to meet, collaborate
with, and, in some cases, develop close friend-
ships with interesting, talented, and creative
colleagues from diverse fields who are interested
in something I am passionate about. I also
value the noncompetitive openness to sharing
and helping that is a hallmark of TAA.” =

TAA sponsors a textbook authoring
workshop presented by Michael Spiegler
entitled 7extbook Writing 101.

For information on how to host a TAA
workshop at your institution please visit:
TAAonline.net/workshops

Learning as we go continued from page 1

could change their minds about attending. It
also succeeded because we provided some
quick and easy tips that the faculty saw as
doable. Doable strategies that could be in-
serted immediately into their work provided
the participants a glimmer of hope which is
all anyone needs besides time to undertake
the arduous task of writing.

Pat was reenergized by the workshop as
well, noting: “I believe the conversation with
the participants supported my efforts to con-
tinue writing. Reviewing the notes from TAA’s
conference sessions as well as the writing
books invigorated my thoughts.”

One strategy that our group found particularly
helpful was the use of thesis templates to give
their writing projects a jump start. We learned
this tip from attending Dannelle Stevens’

4

Alexandria Wolochuck, Ph.D, photo lefl. Dr. Pat Mason, center photo right, and the participants of the
Molloy College writing workshop entitled “Strategies to Improve your Writing.”

session at TAA’s Albuquerque, New Mexico
conference, where she provided attendees with
several useful writing prompts. Stevens’ also
emphasized the value of journal writing to aid
the writing process, a point that is also well
illustrated by Bruce Springsteen’s journal which
developed into many of his well-known hits!

Sometimes we all need a little push. We
were encouraged by the faculty to present
again and to keep up the good work! m

For information on starting a TAA chapter
at your institution please contact
Maureen.Foerster @TAAonline.net
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Summer vacation can be a great time
for academic writers to get ahead
on their writing projects, but all too
often professors and graduate students find
themselves scrambling to get something—
anything—finished as summer comes to a
close, and wondering how the summer
slipped away from them.

Your summer vacation doesn’t have to
end that way. Noah Shusterman, assistant
professor at Temple University and author of
the Chronicle of Higher Education article
“Planning a Productive Summer,” and Tanya
Golash-Boza, associate professor at the
University of California, Merced and author
of the blog post “How to Have a Productive
Summer by Working Four Hours a Day,” offer
the following six tips for maximizing your
writing productivity over summer break:

By Dionne Soares Palmer

1 Plan your writing projects ahead

of time. Golash-Boza suggests making
a list of all the writing projects you want to
complete over the summer and then estimat-
ing how much time each project will take. If
you find yourself in the common dilemma of
having allocated yourself more tasks than
you will have time for, prioritize your projects
and tackle the most important work first.

As part of the planning process, Shusterman
recommends spending some time in the
spring to set goals that are achievable, mean-
ing that they are within your control to
accomplish, in order to maximize your
effectiveness over the summer break. For
example, a goal of writing a set number of
words per week or a goal of finishing an arti-
cle for submission to a journal are achievable
goals since they depend only on you. In con-
trast, a goal to have your article published in
a particular journal is not under your control
since you do not have power over the timeline
of the review process or the selection of articles
for publication.

WWW.TAAONLINE.NET

Tips for a productive "= |
summer break

2 Finish off your school year as
soon as possible. Before you can
start your summer writing regimen, you need
to wrap up any lingering tasks from the school
year, such as grading. If you're feeling burned
out from the spring term, Golash-Boza suggests
taking a brief break from academic work to
recuperate, so you can leave the previous term
behind you and start in on your summer

writing goals as fresh as possible.

Schedule your time—and stick
3 to your schedule. Golash-Boza
recommends scheduling no more than four
working hours each day during the summer
to better maintain your focus and mental
acuity while you’re working. “Limit your
working hours,” she urged. “Find out what
your limits are and then stick to them. I don’t
feel bad working four hours a day when I
know that’s the limit of my intellectual
activity on a daily basis.”

Another aspect of sticking to your schedule
is accepting that some days will end up being
more productive than others. If you have an
unproductive day, Shusterman cautions aca-
demic writers against trying to make up for
that lost productivity the next day—if you
keep trying to make up for previous days,
your goals will become a moving target that
become more and more difficult to achieve.
4 Have something to show early

on. To avoid a panicky feeling come
August or September, Shusterman strongly
recommends that writers focus on completing
something in the early days. “Have some-
thing to show for May and June,” he said.
“That is the best piece of advice I could give.”

Being productive early requires focusing on
high-priority projects rather than pursuing
other intellectual interests and not relying
on catching up on everything later in the
summer.

Stay motivated. To stay inspired,
5 Shusterman advocates choosing sum-
mer projects that interest you as much as
possible. Another strategy is to rotate through
different motivational tactics, such as setting
short-term goals to reach each day or week,
to find out what works best for you and keep
things fresh.

For Golash-Boza, focusing on rewards works
well. “If my summer is focused on writing,
what keeps me going is the knowledge that
once I get done with my four hours of work I
can do something fun,” she said. “I make
sure to do something enjoyable every day and
not to work on the weekends. The relaxation

time serves as a reward.”
6 Protect your vacation time. Both
Shusterman and Golash-Boza are
adamant that academic writers must take
vacation time during summer break to stay
productive and avoid burn-out. “A major
pitfall for academic writers is to not take any
break at all,” Golash-Boza said. “If you're
feeling stuck during the summer, take a
real vacation, even if it’s a short one and even
if you just stay at home, because it’s very
important for your long term success.”

Shusterman advises academics to have a
clear distinction between work time and
relaxation time. “The important thing, is that
when you do take vacation time, you actually
have a vacation,” he said. “If you take a vaca-
tion and you spend it with a pile of books that
you’re barely reading, you’re not getting work
done, and you’re not completely relaxing
either.”

With these tips in mind, you can achieve
your writing goals this summer while also
maintaining a healthy work-life balance,
and you can return to teaching in the fall
with the peace of mind that comes with a list
of successfully completed writing projects and
a restful summer break. m



Maximize the traffic on your blog continued from page 1

B Exploit SEO. In order to make your blog easier for people to find, learn at

least the basics of search engine optimization (SEO). This will include know-
ing and using the important key words for your niche and utilizing SEO tools
such as Google’s keyword tool, which will tell you the most effective keywords to
include, and the Scribe content optimizer, which helps you ensure that your
headline, description, and content has been optimized for your particular
keywords.

B Get to know other bloggers. Networking with other bloggers is a key

strategy for building a successful blog. Once you have developed relation-
ships with other bloggers in your niche, you may have the option of writing
guest posts on their blogs, which introduces a new audience of interested
readers to your work and can lead to increased traffic on your own blog. You
can also collaborate with other bloggers to host events to increase readership.

B Post frequently. Friedlander suggests posting a minimum of once or twice

a week to grow a successful blog: “Most successful blogs do not post any less
frequently than once a week. The more you post, the more traffic you will
attract. Find a schedule of at least once per week that is comfortable for you.”

M Listen to your readers. Pay close attention to the comments your readers

leave on your blog in order to get a feel for what kinds of posts will be the
biggest hit. “If you get readers engaged, you start an endless conversation,
and from this conversation you get incredible market intelligence because
people will tell you every day what they’re getting stuck on, where their
problems are and what they don’t understand. If you ask them, they will
tell you. You can become more and more successful as a blogger as you
listen to the people who are reading your blog.”

Leveraging the tips Friedlander shared can help you grow your blog into a

successful marketing tool and ultimately share your ideas and your work with a
larger readership. For more in-depth information, please listen to Friedlander’s
podcast, which is available through 74Aonline.net. m

Used e-texts continued from page 2

the publisher is to remain the same, the royalty freed up by
the lead author’s retirement is 25% of the total royalty for the
first such edition, 37%% for the second such edition, and 50% of
the total royalty for the third such edition and thereafter.

The remaining authors need to know what the existing con-
tractual provisions are for the retiring author(s), and structure
their amendment with the publisher such that their collective
royalties increase as the retiring author’s royalty decreases.

This comment focuses only on the royalty distribution when
one or more authors retire, and assumes the total royalty paid
by the publisher will remain constant. The remaining authors
may want to try to increase the total royalty and/or may also
want to try to negotiate changes to other terms. Like all
author/publisher negotiations, this should only be approached
after careful planning and an evaluation of the circumstances
that may afford the authors leverage. m

The above is merely an example. It is meant only to
demonstrate some of the issues that are relevant to deter-
mine the legal status and negotiating position of an author
under the same circumstances. This analysis assumes
various facts which may or may not exist, and should

not be relied upon by any individual. It is not meant

as specific legal advice for any individual author. Such
specific advice is dependent upon a thorough analysis of
all existing agreements, Jacls and circumslances.

Michael Lennie, of Lennie Literary Agency and Author’s
Attorney (Michael @LennieLiterary.com), will be presenting a
workshop at TAA’s June conference entitled “Contracts: The
Seven Special Clauses Every Textbook Author Must Know”.

TIPS OF THE TRADE

Consequences of not following third party photo usage restrictions

Contributor: Steve Gillen, lawyer and partner in the
intellectual property firm of Wood Herron & Evans

Q: What happens if, notwithstanding your best intentions, a 3™
party photo usage restriction escapes your notice and your lapse
is detected by the photographer or stock agency?

A: “Well, about the best you could expect is that you will be deemed in
breach of your contractual commitment and held to account for what
you should have paid for the uses you actually made. More likely,
however, is a claim that you have made an unauthorized and infring-

they make ask the court to award reimbursement of their attorneys’
fees and costs. (This can be quite substantial — a lawyers professional

association reports that the national average cost to try a small copy-

right infringement case was $350,000.)

Injunctive relief — They may ask the court to order that you stop
the infringing use and that you surrender all infringing inventory and
reproductive materials for destruction.

Takedowns — 1f your infringement is on-line, they may serve a
takedown demand on your service provider, which will likely result in
all or a portion of your website being disabled.

ing use of a copyrighted work outside the scope of any license you
might have had. In this event, the copyright owner has some very
potent strategic advantages and remedies at his/her disposal:

Actual damages — They may elect to recover the profits you
made from the unauthorized use or the profits they lost from your
failure to take and pay for a license.

Statutory damages — In lieu of actual damages, they may elect
to ask the court for an award of statutory damages of up to $150,000

per work infringed in cases of willful infringement or up to $30,000
per work infringed where the infringement was not willful.

Attorneys’ fees and costs — On top of actual or statutory damages,

6

Indemmnification obligations — Since copyright infringement is a
‘no-fault’ offense that reaches virtually every party who participates in the
reproduction, distribution, adaptation, or public display of the infringing
work, it is also likely that your publisher, the printer, and/or ISP will be
named as additional defendants, increasing your cost and exposure.

It’s said that you get what you pay for. When it comes to photography,
that doesn’t necessarily mean that low price equals low quality. Instead,
a low price for a photograph probably means sharply limited rights.
So look for a good price, but keep an eye out for the license terms and
make certain they cover what you need lest you end up on the wrong
end of a fight over photos.” B
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NEWS & ANNOUNCEMENTS TAA GOVERNING COUNCIL

TAA statement on Supreme Court decision
in Gray Market Textbook Case

The following statement was released on March 27, 2013 by Richard Hull, Executive Director
of the Text and Academic Authors Association (TAA) in response to the Supreme Court’s deci-
sion in Kirtsaeng v. John Wiley & Sons, Inc.:

“TAA is disappointed in the Supreme Court’s ruling in favor of Supap Kirtsaeng in the gray
market case, Kirtsaeng v. Jobn Wiley & Sons, Inc.

With the Court’s decision, arbitrage in textbooks has been legalized, with the likely conse-
quence that publishers will have no alternative but to pull quality U.S. textbooks from many
underdeveloped and underserved markets.

In the near term, those markets will lose access to a resource key to their further development.
In the longer term, U.S. textbook prices will be driven ever higher as development and support
costs are spread over fewer and fewer units and per unit costs of manufacture are driven ever

Executive Members
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Karen Morris, Vice President
Michael Sullivan, Treasurer

higher. Patrice Morin-Spatz, Secretary
While the arbitrage in textbooks deeply discounted for foreign markets injures publishers

when those books are imported for sale in the U.S. market and displace domestic book sales,
the adverse impact is multiplied by the time it filters through to the authors of those books in
drastically reduced royalties.

The importation of gray market materials unfairly deprives authors of the value of their
work, and undermines their incentives to develop new textbooks.”

For links to the Court’s full decision, AAP’s statement, and John Wiley & Sons’ statement,
visit http://www.taaonline.net/news/index.html#19 ®
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SOTA Research BootCamp®
set for summer 2013

The Sisters of the Academy Institute’s (SOTA) biennial
Research BootCamp will be held in Tallahassee, Florida on
July 28 — August 3, 2013. The Research BootCamp offers an
intense, week-long program designed to help doctoral students and junior scholars develop
sound research agendas. Senior scholars, statisticians, and theorists will facilitate workshops
intended to help doctoral students conceptualize and design components of their dissertations
including research questions/hypothesis, literature review, instrumentation, methodology and
data analysis. Participants will also be provided assistance in the development of manuscripts
for publication.

For more information on the program visit http://www.sistersoftheacademy.org/
research-bootcamp/ ®
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Detailed biographies and contact information
for TAA Council members are available at
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Anita Moskowitz publishes
new book

Please note that all materials presented in

this newsletter are copyrighted by the Text and
Academic Authors Association (TAA). Individual
articles may be reprinted in non-commercial
publications provided you include the byline
(if applicable), the entire article without alter-
ations, and this copyright notice: “© 2013,

Text and Academic Authors Association (TAA).

TAA member Anita Moskowitz, professor emerita at Stony Brook
University, has published a new book, Forging Authenticity:
Bastianini and the Neo-Renaissance in Nineteenth-Century

Florence (Casa Editrice Leo S. Olschki). Moskowitz received a TAA
Publication Grant for this work. “The publication costs were helped
by an award from TAA, for which I remain extremely grateful,” she
said. Learn more about TAA Publication Grants at
taaonline.net/publication_grants/ ®
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Originally published in The Academic Author
on [Date, Issue, Number].” A copy of the issue
in which the article is reprinted should be
mailed to Kim Pawlak, S2874 Spruce St.,
Fountain City, WI 54629. Questions should be
directed to Kim.Pawlak@taaonline.net.
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Top () reasons you need to attend
TAA’s 26th Annual Textbook & Academic Authoring Conference

You’ve missed your textbook delivery date & your editor has issued a bounty
on your head.

You can gamble between sessions. (Where else can you say that?)
You’re stuck in the wonder years when all around you is turning digital.

You can talk about textbook & academic writing all you want & no one will be
bored—even if it’s during social hour.

You can’t handle rejection. We understand. Learn how to get over it.
You fear you’ll get stuck in a bad contract trap that will haunt you for years.
You’re at risk of being a one hit wonder.

You often question whether you really accomplished anything during those
hours staring at a blank screen.

You won’t get lost in the crowd.

124
3
o
©
64
74
©
9
[10]

You are struggling to finish your journal article & risk falling off the tenure track.

today at TAAonline.net/2013TAAConference
ual Conference, June 21-22, Reno, Nevada
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